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Local developers will benefit from training on
Google and Android clouds. FILE I NATION

Kenyan developers
to receive Android
and cloud training

BY KEVIN ROTICH

Kenyan developers will be trained on android
and Google cloud by Google with an aim of in-
creasing the number of certified software pro-
fessionals in the country. Google last week an-
nounced 30,000 training opportunities for Ken-
yans as well as other African countries.

The programme, which is open for application
until 31 May 2022, will be implemented in part-
nership with Andela and Pluralsight.

“Opportunities for software developers in Afri-
ca are at an all-time high. At Google, we have been
supporting developers in Africa through commu-
nity and training programs for over 10 years," Afri-
ca Developer Training Programme Manager John
Kimani said.

Successful applicants will get access to curated
content on android apps development using Kot-
lin and Google Cloud preparing them for associ-
ate engineer level certification. They will also get
access to a pan-African network of peer learning
groups and community mentors to assist them in
their journey.

The announcement coincides with the global
Google I/0 event,an annual developer conference,
where Google will be sharing more about Africa's
booming developer ecosystem.

“Today, there are more than 180 active develop-
er communities in 30 countries across Africa that
provide developers with the opportunity to con-

- nect,learn and grow together;”Mr Kimani said.

Only last year, 10,000 Google developer scholar-
ships were disbursed across Africa to beginners
(with little or no programming experience) and
5,000 to professional developers (with +1 year of
experience) spread across Android and mobile
web development tracks.

According to the 2021 Africa Developer Report
by Google and Accenture, opportunities for soft-
ware developers in Africa are driven primarily by
the booming startup ecosystem and the global de-
mand for remote work.

The ADR report looked at ways that technology
companies can accelerate access to these opportu-
nities through education and training programs
thatimprove on job readiness.

The report further showed that nearly 1in every
2 developers in Africa has been through a Google
developer training or community program.

This comes at a time when the number of reg-
istered Kenyan domains grew by 61.5 percent in
2020, a new report shows, coming on the back of
tough lockdown measures that were introduced
to curb the spread of the virus.

Official data from the Kenya National Bureau
of Statistics (KNBS) 2021 Economic Survey shows
that the number of local domains grew to 101,123
in 2020 from 62,636 in 2019, representing a 38,487
increase.

Gelling corporates to buy
from women-owned firms

World Bank’s IFC is trying to help female-owned businesses build their capacity to overcome limited
access to capital, inadequate resources and skills to help them access big ticket jobs

BY OTIATO GUGUYU

When asked what portion of
their procurement goes out to
women-owned businesses, most
corporates in Kenya estimate it at
about 10 percent.

The reality is that in most cases
it is one percent and on average
three percent of direct purchas-
ing volume.

Women entrepreneurs domi-
nate the low-value procurement
categories such as personal ser-
vices in health clubs, gyms, and
catering; and business services
that provide bulk printing, mar-
keting materials, signage, and
cleaning.

World Bank’s private equity
fund the International Finance
Corporation (IFC) wanted to find
out the reason behind the dismal
performance of women-owned
businesses, and they discov-
ered that it starts with defining
what women-owned businesses
are and facing top corporates to
show them their own numbers.

“It is not like any company
wants to exclude women-owned
businesses, they do but they do
not necessarily know how to
make that happen,”said Amena
Arif IFC country manager.

IFC launched a programme
in June last year called
Sourcing2Equal seeking to
change this after surveying da-
ta from 571 SMEs, and inter-
views with 14 corporate buyers
in Kenya, providing unique data
on gender gaps in the participa-
tion of SMEs in corporate supply
chains.

They want to link 1,300 Kenyan
businesses to top corporate and
replicate the model globally with
a target of 5,000 women-owned
businesses in three years.

Kenya is the first country spe-
cific location where the pro-
gramme is being applied after
examining barriers that Ken-
yan SME:s face in accessing pri-
vate procurement contracts,and
if there are differences based on
whether companies are owned
by women, men, or owned joint-
ly by both.

They have enlisted 10 firms in-
cluding Stanbic, Absa, Safaricom,
Kengen, Unilever,Bidco,Bamburi,
and Tropical brands.

IFC has organised learning
where companies work with and
learn from one another. They set
voluntary targets within a time-
bound period.

“How can we ensure this is not
a CSR activity it is not something
they are doing that is just good
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for their brand, but it makes eco-
nomic sense, there is actually a
business case. And with these
companies we want to demon-
strate thereis a business case,”Ms
Arifsaid.

On the demand side, IFC dis-
covered that most corporates
just can’t just find the right fit of
women-owned suppliers who
are reliable enough or have the
experience to deliver on larger
ticket procurement.

They are also unaware of some
of their contracting policies that
deny women opportunities in-
cluding terms and conditions,
that create unintentional con-
straints, particularly for new
WSMEs, which must compete on
an equal footing with large or ex-
isting suppliers.

IFC says the limited operational

capacity of women-owned small
business to deliver on contracts,
and buyers being unable to iden-
tify capable female suppliers
were the most important chal-
lenges buyers face in trying to
increase their purchasing from
women.

On the supply side, IFC is try-
ing to help women-owned firms
build their capacity to overcome
limited access to capital,inade-
quate resources, skills,and a rolo-
dex that can get them through
the door before they can even try
to break the glass ceiling.

“Is there enough capacity in
women-owned businesses to
participate and tap that opportu-
nity? So we are also doing capac-
ity building for women-owned
businesses and are looking to
train at least 1,300 businesses.
Globally we are looking at 5000,”
Ms Arif said.

Kenyan government policy to
ensure that 30 percent of gov-
ernment procurement contracts
are awarded to micro,small,and
medium-sized businesses that
are owned by women, persons
with disabilities, and/or youth is
spreading to the private sector.

They are becoming alive to doc-
umented studies that show that
a diverse supplier base provides
several business benefits, includ-
ing lower procurement costs,
lower risk of disruptions in sup-

ply chains, greater brand recog-
nition,and increased innovation.

This business case is not well
known to most buyers and does
not appear to be the main driver
for procuring goods and services
from women-owned businesses.

IFC found that even progressive
private players who adhere to

-sustainability standards that in-
clude gender equality are not do-
ing enough on the procurement
side.

Most buyers have not estab-
lished the business case for sup-
plier diversity, including gen-
der-inclusive sourcing, and they
do not collect sex-disaggregat-
ed data on their suppliers, which
would enable them to determine
how many suppliers are wom-
en-owned and led.

Nor are buyers able to set tar-
gets for achieving supplier di-
versity, and they do not have a
budget for monitoring progress
toward gender inclusion in ten-
ders.

IFC wants to change that by
partnering with local financial
institutions to facilitate access
to working capital and adapt
contract payment terms to help
them maintain their cash flow
while linking with top corporate
who have set targets to increase
supplier tenders to women.
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